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adrassing whats in it forthe teller (5)  what's in it for you: WIFFY

WIFFY triggers (W)  what's in it for your audience: WIF Flul

overall langth  time restrictions

limitations for the speaker

erest

the comprehensian graph (W)

calibrate
audience 2

influence

inspiratian
trust: gaining, giving, building

bonding with your sudisnce

engagement

the audience

personal sharing |/

avoiding flash & fluff

clarity in artifacts
applying Tutte
don't make me think

————————— digest and give digested info vs. data

don't make me analyze

sharing details
avaiding the data dump ()

paring down details
wversus withhalding information

part of the prap but not part of the stary (W)

confidence
being in command
roman columns (W)
flow, sequence

only one element owns the floor at 3 time

timing

phraseology

key phrases, verbs, tams

aristotle
repetition: see wikipedia entry on repetition }1A”9

wisual

anaphara: repatition of 3 word

sensory details

the clathespin theary (G)

presentation skills

answering the purpose

Socratic hMethod

joumnalist cars quastions

to what extent?

under what conditions?

your audiences
singular facus, muktiple facts

linkaga: the relation of the facts presented

order

cangruence
gesturas
abjects
exprassions
the pause

pacing, movement

expo

resulting call to action

culminating fact and opinion

questions resalved

nonverbal elemeants

=

opening

thy

creating sha moments

timin, hin telling

pacing  spaced l2aming (W)

leaming with your audience
nat being superiar (3)

relevant facts
critical elemants f—

ardering & i
clarity
transitions _linkage
giving

conclusions
et the audience find thsir own

imelevant details ()

the clathespin theary (G)
setting the stage

finding your stage

intraduction
being present
your mental state

avoiding repettion  core columns vs staged telling

emaotions and rational thinking

connections | facts and instincts
details are like twine, package and connect

avoking

resistance having a game plan for action

-conflict stories anticipating forms of arguemnents

being prepared to argus
having evidence

stories yesino's within the story

ethics

indirect stories  best uses of ——
wision

ta apply

hi
teaching staries

credibility

story types

fact ws. opinion

send aheads (T, W)
leave behinds (T, W)

data tufte's out of the PP fluff

fact stories

your reszarch
Iying and twisting facts

documentaries

documentaries
Trust Me" (3)
timing (nat time)

flow structures (W) read only the titles to assess (W)

types of stories (3)

compare/contrast _relevancy

shiitiin examples

storyhoarding how did | build this?

roadmap for the audience

shape, pattem _ clustering
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